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Mumbai, February 02, 2023 

 

DB Corp Limited (DBCL), India’s largest print media company and home to flagship newspapers - Dainik Bhaskar, 

Divya Bhaskar, Divya Marathi and Saurashtra Samachar, today announced its financial results for the quarter and 

nine months ended December 31, 2022. The highlights of the Company’s operational and financial performance 

are as follows:  

 
Key Developments and Initiatives: 

 

Dainik Bhaskar Group continues its streak of strong results, with yet another quarter of good financial 

performance driven by robust revival of demand in the non-metro markets coupled with strong festive 

demand in the quarter. These results are a testament to the omni-channel approach for delivering well-

researched and pertinent news to its readers. The circulation strategy as well as the strong editorial 

prowess have been instrumental in extending leadership of the group in all markets. 

 

▪ Print media continues to be the clear favourite for advertisers, with the festive season bringing in strong 

bookings across all sectors. Dainik Bhaskar’s well-respected and highly credible brand equity has ensured 

that its clients are able to run effective hyperlocal and focused ad campaigns which helps bring in the highest 

ROIs for the client. The 2022 Festive season was the first full scale festive season after two consecutive 

years of Covid restrictions. For the nine months ended December 31, 2022, print advertising revenues 

posted a healthy growth of around 31% YOY basis. For Q3 FY23, print ad revenues grew by 6.4% QOQ 

basis and around 4% YOY basis. However, on adjusting for the spread of the festive season, on a like 

to like basis, ad revenues in Q3 FY23 grew in mid-teens on a YoY basis.   

 

▪ Traditional Advertisers such as Real Estate, Education, BFSI, White Goods, Jewellery etc. have created 

strong advertising campaigns for the festive season. Another key traditional category Automobile is now 

showing signs of revival. Further, New age digital sectors have also seen value in the Print media, and 

in this quarter too, digital, app-based companies and start-ups have turned to the traditional media, for their 

advertising spends.  

 
▪ On the circulation front, our long-term efforts to extending our leadership by increasing our readership 

continues to yield benefits. We rolled out several initiatives for our readers and trade partners to drive more 

reader acquisitions. To boost market share through deepening our presence in existing markets, a Personal 

Contact Campaign (PCC) was conducted by our teams. We are also working to develop newer streams 

such as working on institutional copies to increase market presence. Our One Nation One Number (ONON) 

helpline for bookings has been seeing strong traction. We have commenced Rebooking Drives in some 

newer markets such as Maharashtra, Bihar, Jharkhand and Punjab and are encouraged by some early gains. 

We have also taken nominal increases in our Cover Price in some markets.  

 
▪ Newsprint prices have commenced moving southward and we are hopeful that this trend will continue in the 

forthcoming quarter as well. Our cost optimisation measures coupled with our proven circulation strategy and 

robust growth in advertising revenues have translated into strong operating results. For the 9MFY23, our 

consolidated EBITDA grew by 6% YoY basis. 
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               Other Operating Expenses (Print)                         

      
(Rs In Mn) 

  

Q3 
FY20 

Q3 
FY23 

Growth/ 
(Degrowth) 

v/s  FY20 

YTD Dec 9 
Months      

FY 20 

YTD Dec 9 
Months     

FY 23 

Growth/ 
(Degrowth) 

v/s FY 20 

Personnel Cost 865 729 (16%) 2538 2055 (19%) 

Other Operational 
Cost 1331 1284 (4%) 3581 3483 (3%) 

Total Operating 
Cost 2196 2014 (8%) 6119 5538 (9%) 

 
 
Digital Business – Maintaining a Dominant Position in News Apps 

 

For the past two and a half years, the Digital Business has been a key focus area and an important pillar for future 

growth of our business. This focus continues to bring in strong results. Our ability to innovate has put us ahead of 

the competition and with a highly personalized product experience – which includes text, graphics and 

videos, our app has registered a tremendous growth from 2 million in January 2020 to more than 15 million in 

November 2022. This has propelled Dainik Bhaskar to remain the dominant digital leader with the #1 Hindi and 

Gujarati News Apps, with the competition either staying flat or declining its user base. With our dominance 

already established in the print format and now in the digital format, we are undoubtedly the #1 Phygital Indian 

Language Newspaper in the country.  

 

We have followed a three-dimensional approach towards user retention and engagement – high quality content, 

unparalleled user experience and strong technology backbone. Our teams continue to work on minor and 

major improvements to help deliver the crisp content curated by our editorial teams and ensure that our users get 

hyperlocal news from all towns, cities and states in our markets. We have also worked on increasing the visual 

aspect of the news for further engagement.  

 

DB: The Fastest Growing News App of India: Comscore – Comparative Trend Wise MAU nos (in million): 
The only News App which has consistently grown in the last 3 years and has been able to maintain its direct active user base 

even after Corona while everyone else has declined. 
 

Dainik Bhaskar - No 1 News Publisher App in India 

News Apps 
(Monthly Unique Visitors - Millions) Jul-2020 Jan-2021 Jul-2021 Jan-2022 Nov-2022 Dec-2022 

Dainik Bhaskar (Mobile App) 4.8 6.2 10.2 13.6 11.5 11.6 

Divya Bhaskar (Mobile App) 1.4 1.6 2.7 3.7 3.3 3.4 

The Times Of India - Vernacular 13.3 8.1 6.0 4.5 2.9 2.9 

Aaj Tak (Mobile App) 8.6 5.1 4.2 4.0 3.5 4.7 

ABP Live News (Mobile App) 2.3 1.5 1.5 1.0 0.6 0.9 

Dainik Jagran Hindi News (Mobile App) 0.6 0.4 0.6 0.7 0.5 0.6 

Source: Comscore Mobile Metrix Media Trend, All, Custom List of News Apps (Dainik Bhaskar (Mobile App), DIVYABHASKAR (Mobile App), Aaj Tak (Mobile App), ABP 

Live News (Mobile App), Dainik Jagran Hindi News (Mobile App), The Times Of India - Vernacular, The Economic Times), Total Audience, Jul-20 to Dec-22, India 
* excluding aggregators 



 

Performance highlights for 9M FY2023 – Consolidated [All Comparisons with 9M FY2022 

 

 Advertising Revenue grew by 29% to Rs.11,233 million as against Rs. 8,693 million 

 Circulation Revenue grew by around 2% to Rs. 3,469 million as against Rs. 3,406 million 

 Total Revenue grew by around 24% to Rs. 16,209 million as against Rs. 13,087 million 

 EBIDTA grew by 6% to Rs. 2,722 million (considering Forex loss of Rs 63 million) as against Rs. 2,565 

million, aided by stringent cost control measures, & despite high newsprint prices and large digital business 

investment for future growth 

 Net Profit grew 8.5% to Rs. 1,281 million (considering Forex loss of Rs 72 million) as against Rs. 1,180 million 

 Radio Business: 

o Advertising Revenue grew 24.6% to Rs. 1,020 million versus Rs. 819 million 

o EBIDTA grew by 37.3% to Rs. 318 million (EBITDA margin at 31%) versus Rs. 232 million 

 
Performance highlights for Q3 FY2023 – Consolidated [All Comparisons with Q3 FY2022] 

 

 Advertising Revenue grew by 2.6% YOY and 6.3% QOQ to Rs. 4,052 million as against Rs. 3,951 million. 

Adjusting for the festive season Ad billing spread, that is, on a like to like basis, Ad revenue grew by double 

digit YOY 

 Circulation Revenue stands at Rs. 1,157 million as against Rs. 1,141 million 

 Total Revenue grew by 4.6% at Rs. 5,745 million as against Rs. 5,495 million. Adjusting for the festive season 

billing spread, that is, on a like to like basis, total revenue grew in double digit YOY  

 EBIDTA stands at Rs. 1,007 million as against Rs. 1,459 million considering Forex loss of Rs 21 million, aided 

by stringent cost control measures, & despite high newsprint prices and large digital business investment for 

future growth  

 Net Profit stands at Rs. 483 million as against Rs. 865 million, after considering forex loss of 24 million.  

 Radio business: 

 Advertising Revenue stands at Rs. 362 million versus Rs. 376 million 

 EBIDTA stands at Rs. 118 million versus Rs. 147 million  

 

Commenting on the performance for Q3 FY2023, Mr. Sudhir Agarwal, Managing Director, DB Corp Ltd 

said,  

 

“The Indian Economy continues to be the most resilient on the global stage, and while most major economies are 

facing recessionary sentiments, the Indian Consumption Story has played out well in the past nine months. The 

festive season saw a strong revival of growth and this was primarily driven by Tier-II and beyond cities that seem 

to be the engines driving the growth of the economy. Our strong presence in these markets have ensured that we 

are key beneficiaries of robust growth in ad revenues coupled with continued trend of advertisers turning to 

traditional sectors like Print for their ad spends.  

 

To ensure that we stay engaged with our loyal reader base, our teams continue to work on our omni-channel 

news delivery platform with significant strides being made through our digital initiatives. We continue to focus on 

financial prudence to strengthen our balance sheet and deliver strong returns to all our stakeholders.” 

 

 

 

 



            Q3 FY2023 financial results highlights: (comparisons with Q3 FY2022 & Q2 FY2023)   

 

                                                                                                                       (Rs. Mn) 

Heads 
Qtr 3    FY 

22 

Qtr 3          
FY 23 

YOY 
Growth 

Qtr 2     
FY 23 

QOQ 
Growth 

Print & Other Business 

Advertisement 
3578 3694 3.3% 3480 6.2% 

Radio Advertisement 376 362 (3.6%) 338 7.2% 

Print Circulation Rev 1141 1157 1.4% 1156 0.1% 

Consol Operational Revenue 402 536 33.2% 493 8.8% 

Consol Total Income 5495 5745 4.6% 5461 5.2% 

Print & Other Business EBIDTA 1312 889 (32.2%) 871 2.1% 

Radio EBIDTA 147 118 (20.0%) 106 10.8% 

Consol EBIDTA 1459 1007 (31.0%) 977 3.0% 

 

Strategic areas of focus and key updates: 
 

 Digital Strategy: Focus on the Best Talent, High Quality Content & Strong Technology to build a 

Highly Engaged, Loyal User Base growing over 7x since 2020. 

 

 For over 2 years now, Dainik Bhaskar has continued its focus on building the best-in-class, ad-free user 

experience on its digital app while maintaining high quality, insightful and engaging content for its readers. 

The omni-channel presence has been important, and we see our digital presence as a supplementary 

pillar of growth.  

 

 As per the latest Com Score report, Dainik Bhaskar App monthly users grew by over 7x since the 

beginning of 2020 from 2 million users in January 2020 to more than 15 million users in November 

2022. We are already one the highest-rated Hindi and Gujarati news apps with tens of millions of 

downloads, and our commitment towards delivering the best user experience is critical to help us achieve 

the best retention in our markets. 

 

 The Company continues to invest in Digital business with a focused digital strategy of increasing the App 

Daily Active Users 

 
o Premium, Original, Local Content worth paying for - Dainik Bhaskar has invested consistently in 

delivering high quality, premium journalism to its readers and users in multiple formats including rich 

text, visual graphics and short videos. Our News App has been designed to make mobile-native 

vertical video news with a large content library of real time videos across multiple categories that is 

renewed daily. This has been well received and has seen strong traction as readers appreciate the 

premium, hyperlocal content being delivered to their handheld devices. We continue to be focused on 

“high quality journalism worth paying for”. 

 
o Strong Talent Pool — Dainik Bhaskar has built a strong technology team from some of India's 

leading companies with Consumer Product and Technology backgrounds, under the able guidance of 
Mr. Mark Thompson, the ex-CEO of the New York Times who was onboarded on our advisory 

board exclusively since 2021. 

 
o Continued Focus on Technology - Dainik Bhaskar continues to invest substantially in technology in 

order to provide best-in-class personalized news experiences that serve users from a massive pool of 
content while considering their demographic attributes, content preferences, location, economic 
segment, and real-time context to accurately predict, to maximize user engagement, long-term 
retention, and loyalty as well as “willingness to pay” through not only great journalism, but also 
a great user experience. 
 



❖ Editorial strategy: Editorial excellence continues to be a hallmark of Dainik Bhaskar Group that 

adapts the pulse of its readers. Some of the key initiatives are detailed below: 

 

 Dainik Bhaskar focuses on issues that have a strong impact on the lives of its readers and is driven by its 

commitment to courageous and responsible journalism: 

 

o To commemorate the special occasion of completing 16 years of Dainik Bhaskar in Punjab, the 

team ideated to depict the ancient cultural heritage preserved in the state of Punjab. Two special 

mastheads were published - “Thathera Shilp” and “Hand-made wooden Chess”. Thathera Shilp 

masthead was created by using an age-old extinct craft, also accorded as rare cultural heritage 

status by UNESCO. Inspired by the first hand made wooden chess created in Punjab in 1962, a 

special masthead from wooden chess pieces was created to give readers the feel of this art. 
 

o Dainik Bhaskar conducted an on-ground inspection “Red Corridor” led by a small team of three 

people who travelled for long distances and spent days with CRPF armed forces to gauge the 

influence of naxalism in the state of Bihar especially across the borders of Chhattisgarh & Jharkhand. 

In the history of Hindi Print Media, this was the first experiment of its kind. This ground report 

was highly appreciated by the readers and also raised a concern before the government over the 

state security from naxals. 

 
o Dainik Bhaskar team led a special investigation on a player Ashtam Uraav selected for the FIFA 

U-17 women team from Jharkhand. While several other newspapers were occupied to cover the 

FIFA U-17 match between India and USA, the Bhaskar team utilised this opportunity and led a 

secretive investigation which further revealed that Ashtam’s parents were constructions workers. A 

special article with an emotional connect describing the story of a village girl Ashtam Uraav’s parents 

was published by the team.  

 

o Dainik Bhaskar conducted an investigation on “Paper leakage” in Saurashtra University in Gujarat. 

Leaking papers of competitive exams as well as of various courses has become a menacing issue in 

the state. This investigation revealed some irregularities in the BBA and B. Com examination papers 

for Sem – 5. As a result of this, the university was compelled to change the BBA paper 

overnight and to postpone the B. Com examinations. 

 
o Dainik Bhaskar conducted a speculative investigation revealing the “Structural faults in the Morbi 

Bridge” which led to the death of 130 lives. The Bhaskar team hired a structural engineer to 

ascertain the root cause behind the collapse of the bridge. This investigation revealed that the 

anchor pin that was supposed to bear the maximum load was not paid attention to while constructing 

the bridge. The team also published an investigation story highlighting that the bridge’s renovation 

work was given to OREVA group on stamp paper worth Rs. 300 without any tender. A special 

mention was given to all the deceased in this mishap in masthead. 

 
o Dainik Bhaskar team conducted a sting operation “Jail Me Wasuli” wherein the relatives of the 

prisoners were receiving threat calls from jail demanding money in exchange for their safety. This 

investigation exposed the gang member involved in this racket and also asked the administration to 

do a ground check. 
 

❖ Radio strategy: MY FM continues to connect with audience and augment listeners engagement 

activities through innovative content creation. 

 

⮚ In association with UP Government, MY FM team organised “Aapke Ghar Ka Diya Jaayega 

Ayodhya” activity. This event witnessed huge listener connect with more than 50,000 diyas were 

collected and lit up in Ayodhya. This activity was conducted for the third year in a row. 

⮚ MY FM team organised the “The Achievers Awards Singapore” international awards show to 

recognise and honour the most promising visionaries, innovators, and entrepreneurs across sectors. 

This is the second edition of these international awards hosted by RJ Vaishnavi and felicitated Sai 

Tamhankar adding glamour to the whole event. MY FM was also the radio partner for Indian 

Television Academy awards 2022 which is the TV industry’s most prestigous award. 

⮚ MY FM team organised a very unique theme kitty parties “RETRO Kitty” as the name implies it was 

a retro theme to add some fun to the mundane kitty parties. In hunt for a folk music artist, “MY FM 



Folk Studio” was conducted with an objective to identify a budding Folk Artist in Punjab where in one 

winner got an opportunity to perform alongside Punjab Folk Music legend Gurdaas Mann 

⮚ In association with Bhopal Traffic police, MY FM took an initiative named “MY FM Dekhta Hai” to 

curb the traffic rules violation which is rampant in the city. In order to educate the rider to follow the 

traffic rules, a live booth was set up in Roshanpura Chowk and senior traffic police personnel were 

present during the activity and were using the booth effectively along with MY FM RJs to make the 

drive effective. 

 

❖ CSR Activity: As a responsible corporate citizen, the Dainik Bhaskar Group does its best to 

contribute positively towards all sections of the society. 

 

⮚ ‘Sarthak Diwali 2022’ - Dainik Bhaskar team administered a CSR campaign dedicated on the 

occasion of Diwali, appealing readers to share joy and happiness in the lives of the support staff at 

homes/offices. Gifting, Helping and co–celebrating Diwali was the key motto of this campaign.  

⮚ ‘Vastradaan Abhiyan’ - Dainik Bhaskar as a part of its social service reach out program made 

efforts to create awareness about clothes donation (Vastradaan) in winters. A total of 535 collection 

centers were made in all states which collected 42,000 usable clothes from 20th Nov till 28th Nov 

2022 which were then distributed. Also, 1200 blankets were distributed in 5 states. 

 

 
 
About DB Corp Ltd  
 

DB Corp Ltd. is India’s largest print media company that publishes 5 newspapers with Dainik Bhaskar 43 

editions, Divya Bhaskar 8 editions & Divya Marathi 6 editions with 211 sub-editions in 3 multiple languages (Hindi, 

Gujarati and Marathi) across 12 states in India. Our flagship newspapers Dainik Bhaskar (in Hindi) established in 

1958, Divya Bhaskar and Saurashtra Samachar (in Gujarati) and Divya Marathi (in Marathi) have a total 

readership of 6.6 crores, making us the most widely read newspaper group in India with presence in Madhya 

Pradesh, Chhattisgarh, Rajasthan, Haryana, Punjab, Chandigarh, Himachal Pradesh, Delhi, Gujarat, 

Maharashtra, Bihar and Jharkhand. Our other noteworthy newspaper brands are Saurashtra Samachar and DB 

Star. DBCL is the only media conglomerate that enjoys a leadership position in multiple states, in multiple 

languages and is a dominant player in all its major markets. The company’s other business interests also span 

the radio segment through the brand "94.3 MY FM" Radio station with presence in 7 states and 30 cities. Its 

growing digital business is led by 4 portals for rapidly expanding digital audiences, and 3 actively downloaded 

mobile applications. 

 

For further information please visit http://dbcorpltd.com/ or contact: 

 

Mr. Prasoon Kumar Pandey 

Head – Investor & Media Relations 

Tel: +91-22- -71577000 (Dir 4706) 

Email: prasoon@dbcorp.in  

 

Address for investor communication: 

DB Corp Ltd. 

501, 5th Floor, Naman Corporate Link,  

Opp. Dena Bank, C-31, G-Block,  

Bandra Kurla Complex,  

Bandra (East), Mumbai – 400 051 
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